
T
E
S

T
IM

O
N

IA
L
S

G
C

LV
 Technologies designed m

y site,
w

w
w

.fergusonsm
eats.com

 in A
ugust, 2001

and at the end of the m
onth I w

as receiving
over 300 hits.I found G

C
LV

 to be know
ledge-

able, dependable and a w
ealth of inform

ation
concerning ideas for m

arketing, even did m
y

content w
riting! T

hey are a great firm
 w

ith fair
prices."Jo

h
n

,C
u

m
m

in
g

 G
a.

"W
e w

ere in search of an Italian restaurant for
dinner, w

e have heard of Tuscany in
C

um
m

ing and C
asa N

uova in A
lpharetta.W

e
w

ent on line, did not find a w
eb site for

Tuscany, l called and w
as told they had none,

but C
asa N

uova had a great site.W
e w

ere
able to review

 the m
enu, as w

ell as get direc-
tions!" O

n line m
enus are a big selling point

for us and m
any of our neighbors!

L
isa,C

u
m

m
in

g
 G

a.

" I w
as in search of an attorney for som

e legal
w

ork, searched on line and found 1 listing for
the C

um
m

ing area.I contacted the firm
 and

had an appointm
ent im

m
ediately! If there w

as
an on-line directory  available I could have
perform

ed m
ore research.”

T
iffany,C

u
m

m
in

g
 G

a.

"G
C

LV
 Technologies designed m

y site,
w

w
w

.atursvc.com
 in July, 2001 and by

S
eptem

ber I received a large job from
 this

and several requests for inform
ation!"

M
ary,C

u
m

m
in

g
 G

a.
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W
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e
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?
To establish a presence w

ith a potential m
arket of over

20 m
illion people and an estim

ated grow
th rate of 10%

per m
onth, you can understand w

hy huge corporations
have a presence on the Internet. Sm

aller businesses
have established w

ebsites right alongside these corpo-
rate giants to m

ake them
selves equally w

ell know
n. An

Internet presence is one of the m
ost effective and least

expensive m
arketing tools in use today.

To com
m

unicate w
ith custom

ers, a w
ebsite can help

keep your custom
ers inform

ed of every reason w
hy they

should do business w
ith you. Use the w

eb to share your
expertise and establish yourself as an authority in your
field. Form

s and e-m
ail links help current and potential

custom
ers ask questions and learn m

ore about you and
your business. 
Inform

ational links can be displayed for your clients to
gain additional know

ledge about areas related to your
business.
Cost effective advertising - there are no reproduction
costs w

ith the w
eb. Once you have your w

ebsite, it costs
no m

ore to have 10,000 instead of 1,000 visitors. 
E- Com

m
erce solutions are utilized to m

arket products
w

orldw
ide.  75%

 of on line users utilize the Internet to
research products as w

ell as suppliers.
Add useful pages of inform

ation to w
ebsites to help cus-

tom
ers in their choice of product/service - you don't

have to print it, they don't have to read it - but it is there
if they w

ant it. Pages like these provide an excellent low
cost custom

er service, and help ensure that custom
ers

com
e back to your w

ebsite.
Events can be placed on line via a m

onthly calendar.
N

ew
sletters and specialty inform

ation can be displayed
w

hich m
ay result in a savings should m

ailing be present-
ly used.
A client doesn't have to w

ait for you to send them
 a

brochure - various sized pictures, photos, docum
ents

• •••••••

and graphics can be used to dem
onstrate your products

or services 24 hours a day.
W

eb pages are easily changeable by us to reflect up to
date inform

ation pertaining to your client focus. By refer-
encing your w

ebsite in your advertising and brochures,
you can direct custom

ers to learn m
ore about your busi-

ness.
If your com

pany doesn't have a w
ebsite, you've probably

been asked "w
hy not?" from

 your custom
ers, your com

-
petitor has one.

In
fo

rm
a
tio

n
 a

b
o

u
t G

C
L
V

 T
e
ch

n
o

lo
g

ie
s

G
CLV Technologies is a global full service inform

a-
tion solutions enterprise that provides consulting
and integration services.  H

ighlights of our m
anag-

ing partners experience include:

•
Extensive experience at the Director levels of 
organizations and included enterprise w

ide vision
ary and strategic responsibilities for inform

ation 
technology, research and m

onitoring of em
erging 

technology as w
ell as trends and the convergence 

of voice and data.  In addition, the m
anagem

ent as 
w

ell as research, design and im
plem

entation of 
telecom

m
unications, com

puter, data and voice net
w

ork needs in both start up "dot.com
" and estab-

lished organizations are other areas of expertise.

Areas of specialization include:
• 

W
eb Developm

ent and e-com
m

erce
• 

Graphic Design Services (Logo Creation and m
ore!)

• 
On site PC repair 

• 
N

etw
ork infrastructure, from

 cabling to equipm
ent

• 
Equipm

ent selection and specification including but 
not lim

ited to servers and desktop units  
• 

Electronic Applications Interface
• 

Request for proposal and inform
ation developm

ent 
and full m

anagem
ent of the process

• 
Telecom

m
unications cost m

anagem
ent

• 
N

etw
ork adm

inistration and end user support
• 

Com
puter training from

 the beginner to advanced 
user by certified teachers

• 
Enterprise strategy alignm

ent

• •
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*W
hy A

d
ver tise o

n
 th

e In
tern

et?
• Internet penetration reached 60%

 in the US, 
w

ith m
ore than 168 m

illion people having W
eb 

access from
 either hom

e or the w
orkplace in 

January 2001
•

Consum
er penetration is expected to reach

30 m
illion households by 2005

•
87%

 of US Internet users expect to purchase 
goods or services online over the 
next 12 m

onths
•

77%
 of online consum

ers in the US use a 
search function to aid their e-shopping 

experience

S
o

m
e facts ab

o
u

t In
tern

et ad
vertisin

g

an
d

 e-co
m

m
er ce:

•
Advertisers plan to double online

m
arketing by 2003.

•
M

ore than $3.5 billion w
as spent online  

in M
arch 2001, jum

ping 35.6%
 from

$2.6 billion in April 2000

*Sources: N
ielsen/N

etRatings/Shop.org, 
Pricew

aterhouse Coopers/Shop.org,

Yankee Group, Ernst &
 Young, Forrester
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HERE

GCLV Technologies
Web Development and Design Services
7555 Tatum Woods Dr.
Cumming, GA. 30040


